


v Bring more visibility to:

v Take outthe stress and KNOW.t
it?

v Have a plan that!




v Work with your Social Media site(s) and what's

involved? |
v Move forward wi Jumll Media?Z
v" Create and use content efecuvel J’
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v' Breakdown of all Social Media sit

expectations, including target markets
v' Daily calendar, for 6 months, with content

ideas
v' Marketing idez —
v' Tips and tricks —
v With BONUS of 3-one hour Zoom calls




Detailed info for
the major Social
Media sites

Analyze the
audiences

' erstand

criteria for using
each site
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e Types of posts
* Main elements of posts
» |deas foroptimal reach




Merttong: Jotpcl”

* Graphicvisual ideas
» Video content
e Additiona
product/service




Topsaue Trucks

* Best time of day to work with ¢
Media site |
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. Understandmg your stats
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Clear Daily

y Outline

Improved Ideas
y & Content

Reduced stress

Teamwork
/

Less time

/ Focused & Visible Posts )




Move

/ Forward

See

" Results .. In

—~
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Build Your
Brand

Be
Confident




How to Video for Facebook Ads

Social Media Platforms

Daily Post Calendar | D
Marketing Ideas ,
b —— - —1

Video |ldeas
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s Tips and Tricks




